Why Every UK Care Home Needs a @ MARKETING

Professional, User-Friendly Website

Introduction

In today's digital-first world, a care home'’s website is often the first point of contact for potential
residents and their families.

A well-structured, informative, and user-friendly website does far more than just share basic
details—it communicates trust, professionalism, and the warmth of your community.

This guide explores how care homes across the UK can elevate their online presence to attract,
inform, and reassure families searching for the best possible care for their loved ones.

Key Benefits of a High Quality Care Home Website

Benefits Why It Matters

First Impressions Establishes credibility and professionalism at first glance.

Provides peace of mind with accessible details about services

Information Hub and staff.

Caters to all ages and abilities, especially older adults and their

Inclusive Design i
families.

SEO & Visibility Boosts online discoverability to attract new residents.

Keeps families informed and connected through updates, blogs,

Ongoing Engagement and events.

Please Note:

Whether you're looking to build a brand new website or breathe new life into your existing
one, we're here to help.

At Care Home Digital Marketing, we specialise in creating professional, user-friendly, and
SEO-optimised websites tailored specifically for care homes across the UK.

From design and content to ongoing maintenance and marketing, we ensure your online
presence truly reflects the quality of care you provide.

Contact us today to book a free consultation or request a website review.

www. carehomedigitalmarketing.co.uk  info@carehomedigitalmarketing.co.uk
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Core Elements of an Effective Care Home Website

1. Clear Contact Information

Display phone number, email, and address on every page.

. Use header and footer space efficiently.

. Add an interactive map for directions.

2. About Us

. Include a compelling mission statement.

. Share the story of your care home.

. Highlight your values, ethos, and community involvement.

3. Services Offered

. Break down care options: residential, dementiq, respite, palliative.
. Mention additional offerings like hairdressing, physiotherapy, or excursions.
. Clearly outline visiting hours and support for families.

4. Facilities Overview

. Use professional photos of rooms, gardens, dining areas, and lounges.
. Consider adding a 360-degree virtual tour.
. Highlight any renovations or newly added features.

5. Meet the Team

. Showcase staff profiles with names, roles, qualifications, and friendly photos.
. Emphasise training, certifications, and experience in elder care.
. Use a warm, conversational tone to humanise your team.

6. Real Testimonials

. Include verified quotes from residents and family members.
. Use images where appropriate.
. Gain written permission before publishing.

7. Frequently Asked Questions (FAQ)

What activities are offered daily?
How is medication managed?
Can pets visit or stay?

What are the payment options?
How is individual care assessed?

www. carehomedigitalmarketing.co.uk  info@carehomedigitalmarketing.co.uk
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Design Essentials for Care Home Websites

Design Feature Best Practise

Simple Navigation Logical menu structure, no jargon, visible search bar.

Readable Typography | Large, clear fonts with good colour contrast for accessibility.

Caters to all ages and abilities, especially older adults and their

Mobile Responsiveness o
families.

Alt text, keyboard navigation, screen reader support (follow WCAG

Accessibility Standards 21 guidelines).

Content Strategy That Builds Trust

Regular Updates

. Highlight events, staff achievements, or new services.
. Include newsletters or seasonal celebrations.

Use of Visuals

. Incorporate high-quality images and video snippets of daily life.
o Include photo galleries with resident activities and events (with consent).

Blog Section

. Feature educational posts, care advice, family stories, and resident highlights.
. Improve SEO with consistent, keyword-rich content.

Virtual Consultations

. Offer appointment scheduling for video calls or guided virtual tours.
. Integrate booking calendars and live chat where possible.
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Technical Considerations: SEO, Security, and Maintenance

Aspect Best Practise
SEO Use relevant keywords (e.g., “residential care home UK”, “dementia
care Essex”).
. Install SSL certificates (HTTPS), secure contact forms, and regular
Security updates.
. Track visitor behaviour with Google Analytics to refine content and
Analytics |
ayout.
Backups Automate backups through your host or CMS platform.
CMS Use Choose WordPress or similar for easy updates and scalability.

Highlight Your Reputation

. Awards & Accreditations: Showcase CQC ratings and industry awards.
. Social Media Integration: Link to Facebook, Instagram, and Twitter pages.
. Online Reviews: Link to Google Reviews or Carehome.co.uk feedback.

Looking Ahead: Trends in Care Home Web Designs

. Voice Search Optimisation: Design content with natural language to suit voice
assistants.

o Al Chatbots: Provide real-time answers to visitor queries. (Ask us about Chat Bots)

. Inclusive Web Design: Greater focus on sensory impairments and neuro divergence.

Conclusion

An effective care home website is a powerful asset that builds confidence and supports
families in making one of life’s most important decisions. By combining clear information,
compassionate storytelling, and accessible design, your website can truly reflect the heart of
your care home.
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Frequently Asked Questions

How often should | update the site?
At least monthly to reflect latest events and improve SEO.

* Is mobile optimisation essential?
Yes, especially as many users access via mobile devices.

* Should |l include video and images?
Absolutely. Use them to showcase facilities and activities.

* Whatis SEO and why is it important?
Helps your site rank in search results and increases visibility.

* How do | keep my site secure?
Use HTTPS, update software, and limit form access to staff.

NOTES:

info@carehomedigitalmarketing.co.uk

www.carehomedigitalmarketing.co.uk

their visibility, attract more residents and boost their resources and
occupancy levels, ultimately enabling them to deliver even better care.

By utilising our support services, residential care homes can enhance @ MARKETING



